Thomas Bloch Ravn
Museum Director
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Aarhus in 1914

“born” In
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From the 1920s
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a good day out
content and substance
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intelligible
exhibitions possibility
of digging deeper
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iIntegrate the
local and the national
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time travel
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Vi smtter tingene pa plads!
HOLSTEBRO 9742 4500
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The Aarhus Story is meant
to be a chronological time
travel in Aarhus’ history from

the founding of the city until
to-day.
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As it is the case with Den
Gamle By the Aarhus Story
IS meant to be a fruitful

combination of a good day out
and some substance and
content.
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As with Den Gamle By the
Aarhus Story is a combination
of local and national history.
So you can consider Aarhus

Story as the history of a typical
Danish Town - and the example
Is Aarhus. And of course also
the other way round.
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The Aarhus Story is meant
to be a combination of easy
understandable exhibitions

and the possibility of digging
deeper into the matter.

72



The Aarhus Story is designed
as a combination of immersive

experiences and areas with
more detailed information.
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In Aarhus Story we focus on

people and their stories more
than on things and objects.
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As with Den Gamle By in
general the Aarhus Story

create shared experiences
and try to avoid introvert
and individualized
storytelling.
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In Aarhus Story we try
to produce backgrounds for

discussions between our
visitors.

76



77



At Den Gamle By we believe

that museums are important.

It is therefore our aim to

reach out to as many people
as possible. Even to people
who believe that museums
are boring and elitist.
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To us the starting point shall
always be

Of course, we recognize that

museums also are about
research, collections and
preservation, but the focus
must be on the visitors.
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How do we how do we
catch their how do we
trigger their how do
we so that they

will be open to the
that is the basic purpose
of our museums.

80



81



82



